
REPORT - Branding project done for a product [ groundnut digger ] by Mr. Sanjay Tilva, a rural
innovator supported by SIC - Suzuki Innovation Centre, IITH.
GUIDE - Dr. Saurav Khuttiya Deori.
DURATION - 6th June, 2023 - 6th July 2023.

The project started with an initial meeting with Ms. Rama, rural innovator at SIC; Dr. Saurav,
faculty at IITH and myself regarding a rough brief of creating leaflets and brochures for a
product - Groundnut Digger by Mr. Sanjay Tilva, a rural innovator under Grassroots Innovations
Pilot Project, GRIPP, SIC, IITH.

The project was carried out in the following process.

UNDERSTANDING THE BRIEF

To understand the brief better, we had a discussion regarding what SIC was looking forward to
and what the innovator, Mr. Sanjay wanted for his brand and what exactly my part was as a
designer.
Initial brief was given - Design a brochure for groundnut digger for Mr. Sanjay, a rural innovator.

SECONDARY AND MARKET RESEARCH

After doing the secondary research about SIC and Mr. Sanjay’s product and brand, market
study was done and leaflets were collected of various similar top selling agricultural product
brands to understand what other brands in the market are doing.

Popular brand leaflets - Mahindra, John Deere, Ashok Leyland, Tata, Swaraj etc. showing
strength, trustworthiness, toughness, reliability through real life images, graphics etc.
Another important thing to take from here was the language of the brochure which was in
Telugu - which was translated via google lens to understand the taglines etc.



Meanwhile, the existing brand leaflet was studied and gaps were identified as below.

After analyzing the above leaflets and studying the existing brand leaflet design, it was
understood that more than a brochure, this brand needs a visual language which is to be
followed throughout the brand media and marketing e.g. - leaflets, brochures, flex, social media
etc. Hence, in an Interview with the innovator, Mr. Sanjay, his vision for his brand was discussed
to understand the kind of brand language to go for.

MEETING THE CLIENT ONLINE

After an online interview with Mr. Sanjay, a better understanding happened about the brand
philosophy and innovator’s vision for his brand along with the clarity on design deliverables, time
of delivery of designs etc.

Along with the meeting, high quality images, color codes, logos, articles, content of the brochure
etc were asked for from the client which has been used by them until now for further efficient
usage in new designs.

REDEFINING THE BRIEF

After the initial meeting, market research, secondary study, and client meeting the brief of the
project was redefined to better understand and execute it.

Redefining Brief - Design brand language for Hi-tech company owned by Mr. Sanjay Tilva, a
rural innovator supported by SIC in the form of an a4 size product leaflet and an a4 overall
brand brochure for the farmers and dealers of Telangana to view.



IDEATE, DESIGN AND CONTENT

Color selection was done from the brand’s previous color palette as it was advised not to
introduce a completely new range of colors for a brand as users find it difficult to associate with
completely new colors.

Along with color selections, fonts, various different styles of layout visualization were explored
like template based, graphic based, illustrative etc. on rough paper and adobe photoshop.
Meanwhile, content was sorted out to go in the designs from the articles and previous brochure
content sections. One of the important tasks of the content making was making of a
tagline/slogan for the brand for which various different moods and tones were tried as follows.

Some AI generated slogans - were too poetic.



Google lens translation was used to study the existing slogans and compare.

NEED OF A TRANSLATOR

As shown above, the whole meaning/emotion of the words/sentences get altered while using
google lens as a translator hence the need of a Telugu speaking/reading person was required to
translate the design.

SIC helped here and agreed to provide a translator once the designs are ready.



For the content part some of the important points were read and marked which need to go into
the leaflet/brochure.

ROUGH LAYOUT DESIGNS

Some layout options were made and shown.



ITERATIONS

After discussing the above with Dr. Saurav and SIC, a direction of more organic
looking/illustrative looking language was preferred as,

- The photographs shared by the innovator had certain limitations which made us choose
illustrative style of depiction over realistic photograph depiction.

- To make the new design stand out in the crowd of existing top selling brand designs.
- Mix of realistic and illustrative gives a more handmade feel to the overall brand.

Hence more iterations were created as below.

From the above, the hand drawn illustrative style was selected to move forward with. For which
more iterations were created as below.

In the above iterations various colors were explored along with font styles to show trust,
strength, reliability etc.

After discussion with Dr. Saurav regarding the overall design, he suggested keeping in mind the
layout which the fold one would make to an a4 size paper so as to the product information
would not get hidden once paper is folded [ a5 ]. Also he advised some good typeface options.



PROTOTYPE PRINT OUT AND MEETING WITH THE INNOVATOR OFFLINE

After the changes were made a print out was taken to see the colors and sizing of the brochure.
Then changes were again made and taken to show and meet Mr. Sanjay, the innovator along
with his business advisor, Mr. Pradeep at T HUB Hyderabad.

Mr. Pradeep and Mr. Sanjay along with SIC and Dr. Saurav discussed many different ways of
looking at the branding language. Some of them were taken into consideration and applied &
others are kept to be taken on the later stage.



After considering business needs, aesthetics and vision of the company the final draft was
created as follows.



Similar processes and iterations were done for the back page of the leaflet and while designing
brochures for the same.
The main challenge was to fit in all the important content details which were sorted out in the
beginning inside one a4 sheet page while making every detail legible and keeping space and
readability in mind.

Below is the final brochure design.

LEARNING

- Along with being a good designer, we should also know how to justify to a client the
reasons for our every step taken while designing.

- In a visual design project a designer should know how to work around the limitations of
photorealistic images/photographs.

- Before starting a project a team discussion of all the people involved should take place
so that everyone is on the same page which helps in executing the project on time.

- Many times non-designer friends are good critics.

Designed by - Swadhin Ray , MD22MDES14003


